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ABSTRACT 
Food companies in Malaysia facing serious problems to meet Halal logistics 
requirements because majority of Halal logistics companies in Malaysia are still 
reluctant to adopt Halal logistics to their business operation. The amount of logistics 
companies in Malaysia was 36,000 units but only 85 logistics companies implement 
Halal logistics. Hence, this research will help to overcome these issues by getting the 
information about the demand of Halal logistics. Moreover, examine whether 
consumers willing to pay for Halal logistics is important because logistics cost was 
transferred to them. Guided by Theory of Planned Behaviour (TPB), the purpose of this 
research is to examine the relationship of concern on Halal, perception on Halal 
logistics, awareness on Halal logistics and knowledge on Halal with willingness to pay 
Halal logistics among Non-Muslim consumers in Kedah. The survey of 300 Non-
Muslim students in University Utara Malaysia (UUM) was analyzed using SPSS 
Software to indicate the model is well accepted with reliable and valid instruments. The 
finding revealed that only concern on Halal and perception on Halal logistics influence 
consumers' willingness to pay Halal logistics. Meanwhile, awareness on Halal logistics 
and knowledge on Halal were found not to have a significant influence on willingness 
to pay Halal logistics. The result indicates that the Non-Muslim consumers' willing to 
pay Halal logistics because they have positive perception toward Halal logistics and 
they believe products that have Halal tag/label was manufactured with cleanliness and 
quality. The study contributed to the future investment, beneficial for manufacturers/ 
logistics service provider and quality oflife. In addition, the findings of the study show 
that willingness to pay Halal logistics is differ among religion and state. However, 
gender does not show a significant different. This finding indicates that gender 
willingness to pay Halal logistics is highly dependent on one's self. 
Keywords: TPB, willingness to pay Halal logistics, Non-Muslim, consumers, concern 
on Halal, perception on Halal logistics, awareness on Halal logistics, knowledge on 
Halal. 
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ABSTRAK 
Syarikat makanan di Malaysia menghadapi masalah serius untuk memenuhi keperluan 
menggunakan perkhidmatan Halal logistik kerana majoriti syarikat Halal logistik di 
Malaysia masih tidak mahu menggunakan Halal logistik bagi operasi perniagaan 
mereka. Jumlah syarikat logistik di Malaysia adalah 36,000 unit tetapi banya 85 
syarikat logistik melaksanakan logistik Halal. Oleh itu, kajian ini akan membantu 
mengatasi isu-isu ini dengan mendapatkan rnaklumat mengenai permintaan Halal 
logistik. Tambahan, mengetahui sama ada pengguna bersedia untuk membayar Halal 
logistik adalah penting kerana kos logistik dipindahkan kepada mereka. Dipandu oleh 
Teori Perancangan Yang Dirancang (TPB), tujuan kajian ini adalah untuk mengkaji 
hubungan antara keprihatinan terhadap Halal, persepsi mengenai Halal logistik, 
kesedaran mengenai Halal logistik dan pengetahuan mengenai Halal dengan kesediaan 
membayar Halal logistik di kalangan pelanggan bukan Islam di Kedah. Tinjauan 
terhadap 300 pelajar Non-Muslim di Universiti Utara Malaysia (UUM) dianalisis 
menggunakan Perisian SPSS w1tuk menunjukkan model itu diterinia dengan baik 
dengan instrumen yang boleh dipercayai dan sah. Hasil kajian menunjukkan bahawa 
hanya kepriliatinan terhadap Halal dan persepsi mengenai Halal logistik mempengaruhi 
kesediaan pengguna wituk membayar Halal logistik. Sementara itu, kesedaran 
mengenai Halal logistik dan pengetahuan mengenai Halal didapati tidak menpengaruhi 
kesediaan membayar Halal logistik. Hasil kajian menunjukkan bahawa kesediaan 
pengguna bukan Islam sanggup untuk membayar Halal logistik adalah kerana mereka 
mempunyai persepsi positifterhadap Halal logistic dan mereka percaya bahawa produk 
yang mempunyai tag/label Halal dihasilkan dengan bersih dan berkualiti. Kajian ini 
menyumbang kepada pelaburan masa depan, memberi manfaat kepada pengeluar / 
penyedia perkhidmatan logistik dan kualiti hidup. Di samping itu, penemuan kajian 
menunjukkan bahawa kesediaan untuk membayar logistik Halal adalah berbeza di 
kalangan agama dan negeri. Waiau bagaimanapun, jantina tidak menunjukkan 
perbezaan yang signifikan. Hasil kajian menunjukkan kesediaan jantina untuk 
membayar logistik Halal bergantung kepada diri mereka sendiri. 
Kata kunci: TPB, Kesediaan untuk membayar Halal logistik, Bukan Islam, 
Keprihatinan, terhadap Halal, persepsi mengenai Halal logistik, kesedaran mengenai 
Halal logistik, pengetahuan mengenai Halal. 
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1.0 Introduction 
CHAPTER ONE 
IN1RODUCTION 
This chapter discusses the background, problem statement, research questions, research 
objectives, scope of the study, significant of study, definition of the terms and 
organization of the study. 
1.1 Background of the Research 
Halal industry is a set of procedures and processes that ensures the "Halal-ness" of a 
particular action or items, including wellness, commerce, logistics, tourism, leisure and 
dining. Nowadays, Halal industry becoming a lifestyle, not just for billions of Muslim 
societies living around the world, but also to Non-Muslim, who have acknowledged the 
quality standard of Halal (Halal Trade Zone, 2015). Halal industry around the world is 
worth USD45.3 Billion a year with an annual rate increase of20% in 2016. The Halal 
industry worldwide is expected to reach USD58.3 Billion in 2020 (Global Market Value 
of Halal Products, 2018). According to State of Global Islamic Economy Report 
2016/2017 (2017), Halal markets: is the new trend and future of Halal industry. On 
"World Halal Week 2018" conference in Kuala Lumpur, launched by the Prime 
Minister of Malaysia, Y AB Dato ' Sri Mohd Najib bin Tun Abdul Razak said Malaysia 
total Halal export was RM43.39 billion in 2017 with the increasing of RMl.2 Billion 
in 2016. The profits generated by multinational companies (RM38 Billion), small and 
medium enterprise (RM3.8 Billion) and small industries (RMl.5 Billion). The theme 
for the conference was "Building for the future" and the event included more than 1,000 
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LETIER REQUESTl.'fG DATA NON-MUSLIM STUDENTS IN UUM 
Dg Ku Zunaidah binti Ag Majid (820896) 
Postgraduate Student of MSc Management 
Encik Mohd 7,amri Bin Ahmad 
Pengarah Jabatan Hal Ehwal Akademik 
Universiti Utara Malaysia, 06010, 
UUM sintok, Kedah Darul Aman 
2018 
Tuan/Puan, 
27Mac 
Permohonan Statistik Semasa Pelajar siswazah yang bukan beragama Islam (Non-
Muslim) 
Berhubung dengan perkara di atas, saya, Dg Ku Zunaidah binti Ag Majid, No. Matrik 
820896 ingin memohon statistik semasa pelajar siswaz.ah yang bukan beragama Islam 
(Non-Muslim) bagi keseluruhan pelajar (undergraduate dan postgraduate) di bawah 
pengurusan pihak tuan/puan. 
2. Statistik tersebut akan diguna pakai dalam tugasan khusus bagi Research Paper 
(BPMZ 69912) saya yang bertajuk "Willingness to pay Halal logistics among Non-
Muslim Consumers in UUM". 
3. Keperluan statistik adalah seperti berikut. Jumlah semasa pelajar siswazah: 
• Keseluruhan pelajar UUM 
• Jumlah keseluruhan pelajar Non-Muslim UUM 
4. Diharapkan agar permohonan kami ini dapat dipertimbangkan untuk kami 
melengkapkan tugasan khusus pada semester ini. Kami berharap pihak HEA dapat 
memberikan jawapan secepat mungkin memandangkan kami perlu membuat tugasan 
khusus dengan secepat mungkin. 
Kerjasama daripada pihak HEA amatlah dihargai. 
Sekian, T erima Kasih. 
Yang Benar, 
Dg Ku Ztmaidah binti Ag Majid (820896) 
Student of MSc Management, UUM (011-14151459) 
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APPENDIX 8: 
QUESTIONNAIRE 
,fl:·•:·'"\. U U M t 1! 
;~~.e<~fjf -U-niv-e-,s-it-i U-ta-,-.-M-•1-ay-s-ia 
SCHOOL OF BUSINESS MANAGEMENT 
UNIVERSITI UT ARA MALAYSIA 
MASTER OF SCIENCE :'VIANAGEMENT 
"WILLINGNESS TO PAY HALAL LOGISTICS AMONG NON-:'VIUSLIM 
CONSU:'VIERS IN UUM" 
Dear sir/madam, 
You are invited to participate in my study regarding "Willingness to Pay Halal Logistics 
among Non-Muslim Consumers in UUM". I am student from School of Business 
Management, Universiti Utara Malaysia at Sintok, Kedah, Malaysia. This questionnaire 
only distributes to UlJM Non-Muslim students and it contains 28 questions related to 
the study. 
Therefore, we could very much appreciate if you could kindly respond to the attached 
questionnaire which consists of five sections, i.e Section A, B, C, D, E and F. Your 
survey responses will be maintained strictly confidential and data from this research 
will be report only in the aggregate. Your information will code and will remain 
confidential. If you have any inquiries, please contact or email me at: 
Zunaidah591@gmail.com (011-14151459) 
Thank you in advance for your kind attention and full cooperation. 
Researchers: 
(820896) Dg Ku Zunaidah Binti Ag Majid 
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"WILLINGNESS TO PAY HALAL LOGISTICS AMONG NON-MUSLIM 
CONSUMERS IN UUM" 
Please tick(/) in the space provided for statements relating to yourself. For open 
answer, write your answers on the spaces provided correctly and clearly. 
Section A: Demographic Data 
I Gender i Male Female 
2 Age 18 -21 years old I 22 -23 years 
old 
26-29 years old 30 and above 
3 Religions Christianitv Buddhism 
Hinduism I Others: 
4 Origin Pahang T erernrn.anu 
Johor Melaka 
Selangor Penang 
Sabah Negeri Sembilan 
Kuala Lumpur Sarawak 
Kelantan Perlis 
Perak Other: 
Kedah 
5 Marital Status I Single Married 
Separated I Widowed 
6 Program of Study Doctoral Degree Master Degree 
Bachelor Degree Foundation 
Others: 
7 Mode ofStudv Full-time Part-time 
8 Occupation Public Sector Private Sector 
Unemployed Others: 
9 Income (RM) I - 2000 2001 - 3000 
3001 4000 4001 - 5000 
5001 - 6000 6001 - 7000 
7001 - 8000 Others: 
IO Scholarship/Sponsorship/ Study PTPTN MARA 
Funding JPA Others: 
I 
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For section B, C, D, E and F Please circle (0) in the space provided for statements 
relating to yourself 
Direction: Please read each statement carefully and select one answer from the 
scale below. 
Section B: Willimmess to Pay Halal Lo11Jstics 
I No. Items 1 2 3 4 5 
• Strongly pisagree \/eutral i\gree Strongly 
: Disagree 
! 
! 
Agree 
i 
1 I am willing to pay extra I 2 3 4 I 5 
cost for halal products. 
2 I believe paying extra cost • 
could help to ensure the 
1 2 3 4 5 
halal products is healthy 
i to consume ; 
~ I believe paying extra cost I 2 3 4 I 5 ~ 
could help to ensure the 
halal products is safety to 
'consume 
4 I am willing to pay more I 2 3 4 5 
I to make sure the halal 
product IS transported 
without any 
contamination 
•s ' I am willing to pay more 1 2 
I 
3 4 I 5 for halal logistics service 
I in order to purchase 100% I halal oroduct ; 
Section C: Concern on Halal 
No. Items I 2 . 3 4 5 
Strongly Disagree Neutral Agree • Strongly 
Disagree Agree 
1 I have plan to consume I 2 • 3 4 5 
food that is Halal ! 
'2 I am confident with Halal I 2 3 :4 5 
' 
oroduct I consume 
3 , I will make an effort to 1 2 3 4 5 
check on the ingredients 
of the product 
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. No. 
2 
3 
Section D: Perceotion on Halal Loe.istics 
fiems I 2 I 3 
Halal logistics IS 
important for me and my 
family in preserving the 
: halal status of products 
I Halal logistics 1s 
1 important for me and my 
family to avoid the cross-
contamination during 
: transportation 
Halal logistics 1s 
important for me and my 
family to avoid the cross-
contamination during 
storage 
Strongly 
1
Disagree ·Neutral 
Disagree 
2 3 
I 2 3 
I 2 3 
i 
Section E: Awareness on Halal Logistics 
I No .• Items ! I 2 3 
! ! • Strongly Jisagree Neutral I Disagree 
! 
i i 
1 Halal logistics • ! 1S ! I 2 3 
important to erISure : 
consumer get hygiene, 
quality, healthy and safe 
products 
2 : It is important for me the 1 2 3 
: product store in place that 
hy_giene, aualitv and safe 
~ It is important for me the I 2 3 .) 
logistics service provider 
transport the product with 
honest and ethical attitude 
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4 5 
A.gree Strongly 
Agree 
4 5 
4 5 
4 5 
4 5 
<\gree Strongly 
Agree 
4 5 
4 5 
4 5 
I 
I 
I 
! 
Section F: Knowled e on Halal 
No. Items 1 . 2 3 4 5 
Strongly Disagree Neutral Agree Strongly 
Disagree Agree 
' I I am knowledgeable I •2 3 4 5 
about haram and halal 
issue 
2 I can recognize halal logo 1 2 3 4 5 
3 I am confident that the I 2 ~ 4 5 j 
halal products with halal 
logistics are clean, 
hygiene and safe to be 
. consume or use . 
Thank you for cooperation. 
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APPENDIXC: 
NORMALITY TEST 
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APPENDIXD: 
RELIABILITY TEST 
a) Willingness to pay Halal logistics 
Case Processing Summary 
N % 
Cases Valid 300 100.( 
Excluded' 0 .( 
Total 300 100.( 
a. Listwise deletion based on all variables 
in the procedure. 
Reliability Statistics 
Cronbach's 
Alpha N of [terns 
.821 5 
Item-Total Statistics 
Corrected Item-
Scale Mean if Scale Variance Total 
Item Deleted if Item Deleted Correlation 
WTPHLl 13.9033 5.33l .621 
WTPHL2 13.856' 5.68l .65( 
WTPHL3 13.8733 5.583 .638 
WTPHL4 13.7867 5.681 .571 
WTPHLS 13.860( 5.54( .59( 
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Cronbach's 
Alpha if Item 
Deleted 
.78' 
.77: 
.771 
.79: 
.793 
b) Concern on Halal 
Case Processing Summary 
N % 
Cases Valid 300 I 00.( 
Excluded' 0 .( 
Total 300 100.( 
a. Listwise deletion based on all variables 
in the procedure. 
Reliability Statistics 
Cronbach's 
Alpha N of Items 
.86( 3 
Item-Total Statistics 
Corrected Item-
Scale Mean if Scale Variance Total 
Item Deleted if Item Deleted Correlation 
COHI 6.4767 2.81: . 7 II 
COH2 6.6 I OC 2.73" .76' 
COH3 6.546- 2.67( .75( 
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Cronbach's 
Alpha if Item 
Deleted 
.838 
.795 
.801 
c) Perception on Halal logistics 
Case Processing Summary 
N % 
2ases Valid 300 100.1 
Excluded' 0 .( 
Total 300 100.1 
a. Listwi~e deletion based on all variables 
in the procedure. 
Reliability Statistics 
Cronbach's 
Alpha N ofltems 
.793 3 
Item-Total Statistics 
Corrected Item-I Cronbach's 
Scale Mean if Scale Variance Total ' Alpha if Item 
Item Deleted ifl tern Deleted Correlation Deleted 
POHLI 7.376 l.67L .50< .85~ 
POHL2 7.2933 1.4L .70( .64 
POHL3 7.276' 1.498 .71. .63< 
I 
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d) Awareness on Halal logistics 
Case Processing Summary 
N % 
,ases Valid 300 100.1 
Excluded· 0 .I 
Total 300 100.( 
a. Listwise deletion based on all variables 
in the procedure. 
Reliability Statistics 
Cronbach's 
Alpha N ofltems 
.79( 3 
Item-Total Statistics 
Corrected Item-
Scale Mean if Scale Variance Total 
Item Deleted if Item Deleted Correlation 
AWHLI 8. I 50< 1.78' .55( 
AWHL2 7.946' 1.71( .66( 
AWHL3 7.9633 1.68 l .69( 
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Cronbach's 
Alpha if Item 
Deleted 
.so, 
.68' 
.653 
e) Knowledge on Halal 
Case Processing Summary 
N ¼ 
Cases Valid 300 100.( 
Excluded' 0 .( 
Total 300 100.( 
a. Listwise deletion based on all variables 
in the procedure. 
Reliability Statistics 
Cronbach's 
Alpha N of Items 
.67L 3 
Item-Total Statistics 
Corrected Item-
Scale Mean if Scale Variance Total 
Item Deleted ifltem Deleted Correlation 
KOHl 7.9433 l.63; .451 
KOH2 7.620( 1.675 .5 ,, 
KOH3 7.9833 1.695 .491 
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Cronbach's 
Alpha if Item 
Deleted 
.62( 
.54( 
.575 
APPENDIXE: 
DESCRIPTIVE STATISTICS 
a) Gender 
Frequency Percent Valid Percent Cumulative Percent 
Valid Male 90 30.1 30.1 30.( 
Female 2IO 70.1 70.1 100.( 
Total 300 100.( 100.( 
b)Age 
Cumulative 
Frequency Percent Valid Percent Percent 
Valid 18 -21 years old 10 3.3 3.3 3.3 
22 - 25 years old 265 88.3 88.3 91.: 
26 -29 years old 20 6. 6." 98.3 
30 and above 5 1: 1: 100.1 
Total 300 l 00.( 100.( 
c) Religion 
Frequency Percent Valid Percent Cumulative Percent 
Valid Christianity 93 31.( 31.0 31.1 
Buddhism 15, 51.3 51.3 82.3 
Hinduism 43 14. 14.3 96." 
Taoism I( 3.3 3.3 100.( 
Total 300 JOO.I 100.0 
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d) Origin 
Cumulative 
Frequency Percent Valid Percent Percent 
Valid Pahang 25 8.3 8.3 8.3 
Johar 21 s: 8.'. 17.( 
Selangor 2· 9.( 9.( 26.( 
Sabah 23 1: 1: 33: 
Kuala Lumpur 48 16.( 16.1 49: 
Kelantan 5 1: I. 51.3 
Perak 24 8.( 8.( 59.: 
Kedah 31 10.3 10.3 69: 
Melaka 16 5.3 5.3 75.( 
Penang 51 17.( 17.( 92.( 
Negeri Sembilan 13 4.3 4.3 96.3 
Sarawak 2 
-
97.( ., 
Perlis 6 2.( 2.( 99.( 
Terengganu f I.( I.( 100.( 
Total JOO 100.( 100.( 
e) Marital Status 
Frequency Percent Valid Percent Cumulative Percent 
Valid Single 293 97.7 97. 97_· 
Married 7 2.3 2.3 100.( 
Total 300 100.0, 100.( 
i 
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f) Program of Study 
Cumulative 
Frequency Percent Val id Percent Percent 
Valid Foundation I( 3.3 3.3 3.3 
Bachelor Degree 265 88.3 88.3 91. 
Master Degree 20 6.'. 6.' 98.3 
Doctoral Degree 5 l .' I.' 100.( 
Total 300 100.( 100.( 
g) Mode of Study 
Frequency Percent Valid Percent Cumulative Percent 
Valid Full-time 292 97.3 97.3 97.3 
Part-time 8 2.' 2.7 100.( 
Total 300 100.( 100.( 
h) Occupation 
Cumulative 
Frequency Percent Valid Percent Percent 
Valid Public Sector 5 1 _. I.'. I. 
Private Sector 9 3.( 3.( 4.' 
Student 286 95.3 95.3 I 00.( 
Total 300 100.( 100.( 
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i) Income 
Frequency Percent Valid Percent Cumulative Percent 
Valid >2000 286 95.3 95.3 95.3 
2001 3000 5 I.'. I. 97.( 
3001 - 4000 4 IJ 1.3 98.3 
4001- 5000 3 l.( 1.( 99.3 
> 5000 2 -
, 100.( ., 
Total 300: !00,( 100.{ 
I 
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APPENDIXF: 
DESCRIPTIVE (MEAN AND STANDARD DEVIATION) 
a) Descriptive Statistics for Main Variables 
N Minimum Maximum Sum Mean Std. Deviation 
COH 30( 1.0( 5.00 981.67 3.2722 .8010S 
POHL 30( 1.6" 5.00 1097.33 3.6578 .5884, 
AOHL 30( 2.0( 5.00 1203,0( 4.0100 .6248' 
POH 301 2.0( 5.00 l 177.33 3.924' .59871 
WTPHL 301 2.01 5.00 1039.2( 3.4640 .5770. 
Valid N (listwise) 301 
• 
b) Descriptive Statistics for Concern on Halal 
N Minimum Maximum Sum Mean Std. Deviation 
COHl 30( 1.01 5.0( !002.0( 3.340( .8983! 
COH2 30( l.OC 5.00 962.0( 3.2067 .89061 
COH3 30( 1.0( 5.00 981.0( 3.2700 .91646 
Valid N (listwise) 30( 
c) Descriptive Statistics for Perception on Halal Logt~tics 
N Minimum I Maximum I Sum Mean Std. Deviation 
. . 
POHLI 30( 1.0( 5.00 1079.0( 3.5967 .71341 
POHL2 30( l.0( 5.00 !104.()( 3.680( .7159' 
POHL3 30( 2.0( 5.00 1109.0( 3.6967 .6679' 
Valid N (listwise) 30( 
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d) Descriptive Statistics for Awareness on Halal Logistics 
N Minimum Maximum Sum Mean Std. Deviation 
AWHLI 301 2.01 5.0( 1!64.0( 3.880( .7708" 
f\WHL2 301 2.0( 5.0C 1225.0 4.0833 .73361 
I\.WHL3 301 2.01 5.00 1220.0i 4.066'. .7284( 
Valid N (listwise) 301 
e) Descriptive Statistics for Knowledge on Halal 
N Minimum Maximum Sum Mean Std. Deviation 
KOHi 30( 1.0! 5.00 I 149.00 3.8300 .80618 
KOH2 30( 2.0( 5.00 1246.0C 4.1533 .74723 
KOH3 30( 1.0( 5.00 1137.0( 3.7900 _7535; 
Valid N (listwise} 30( 
f) Descriptive Statistics for Willingness to pay on Halal Logistics 
N Minimum Maximum Sum Mean Std. Deviation 
WTPHLI 300 LO( 5.0( 1025.00 3.4167 .81153 
WTPHL2 30( 1.0( 5.00 l 039.0\ 3.4633 .6905' 
WTPHL3 30( 1.0( 5.00 I 034.ot 3.446' .73185 
\VTPHL4 301 1.0( 5.0( 1060.0( 3.5333 .7599, 
WTPHL5 30( 1.0( 5.0( I 038.0( 3.4600 .7813( 
Valid N (listwise) 30 
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WTPHL 
APPENDIX G: 
INDEPENDENT SAMPLE T-TEST 
a) Gender and Willingness to Pay Halal logistics 
Group Statistics 
I Gender N Mean Std. Deviation Std. Error Mean 
WTPHL Male 90 3.408' .5453' .0574' 
Female 210 3.487c .58982 .0407( 
Independent Samples Test 
Levene's Test 
for Equality ol 
Variances I-test for Equality of Means 
95% Confidence Interval 
of the Difference 
Std. Erro 
Sig. (2- Differenc 
F Sig. I df tailed) Mean Difference e Lower Upper 
Equal 
variances 
assumed .82' .363 -1.083 298 .28( -.07873 .07268 -.22177 .06431 
Equal 
variances not 
assumed -I.I I, 181.191 .265 -.07873 .07044 -.21772 .06025 
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APPENDIXH: 
ONE-WAY ANOVA 
a) Religion and Willingness to Pay Halal Logistics 
Descriptive for Religion 
Mean Difference 
(I) SA3R (J)SA3R (1-J) Std. Error Sig. 
Christianity Buddhism .35489' .0730 .001 
Hinduism . 13538 .102S- 1.001 
Taoism .4195" .18511 .145 
Buddhism Christianity -.35489' .0730J .00( 
Hinduism -.21951 .09593 .13' 
Taoism .06461 .18151 1.00( 
Hinduism Christianity -.13531 .l025i I.OOC 
Buddhism .21951 .09593 . 13-
Taoism .2841 < . 1952" .88( 
Taoism Christianity -.4 I 957 .1851( . 145 
Buddhism -.06461 . 1815( 1.000 
Hinduism -.2841 < . I 952" .88( 
*. The mean difference is significant at the 0.05 level. 
ANOV A for Religion 
Sum of Squares df Mean Square 
Between Groups 8.00< 3 2.66, 
Within Groups 91.56; 29( .30\ 
Total 99.571 29' 
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95% Confidence Interval 
Lower Bound Upper Bound 
. 160' .548' 
-.1371 .4078 
-.0721 .911; 
-.548\ -.160' 
-.4743 .0353 
-.4174 .5468 
-.4078 . 137 I 
-.0353 .4743 
-.2345 .802 
-.911; .0721 
-.5461 .4l7J 
-.8028 .2345 
F Sig. 
8.62d .000 
b) State and Willingness to Pay Halal Logistics 
Multiple Comparisons 
Dependent Variable: MEANDV 
Bonferroni 
Mean 95% Confidence Interval 
Difference 
(I) SA4OR (J) SA4OR (1-J) Std. Error Sig. Lower Bound Upper Bound 
Pahang Johor -.09846 .15659 1.000 -.6527 .4558 
Selangor -.07652 .15715 1.000 -.6277 .4707 
Sabah -.27304 .16359 1.000 -.8446 .2967 
Kuala Lumpur .04000 .13965 1.000 -.4480 .5260 
Kelantan .00000 .27737 1.000 -.9694 .9694 
Perak -.10167 .16180 1.000 -.6671 .4636 
Kedah -.03742 .15219 1.000 -5693 .4945 
Melaka -.33500 .16127 1.000 -.9685 .2985 
Penang .24392 .13823 1.000 -.2392 .7270 
Negeri 
-.11385 .19360 1.000 -.7905 .5628 
Sembilan 
Sarawak .44000 .41606 1.000 -1.0141 1.8941 
Perlis -.06000 .25739 1.000 -.9596 .8396 
Terengganu -.22667 .34594 1.000 -1.4357 .9624 
Johor Pahang .09846 .15859 1.000 -.4556 .6527 
Selangor .01994 .15557 1.000 -.5236 .5636 
Sabah -.17456 .16207 1.000 -.7410 .3916 
Kuala Lumpur .13646 13787 1.000 -.3434 .6203 
Kelantan .09646 .27648 1.000 -.8678 1.0647 
Perak -.00321 .16027 1.000 -.5633 .5569 
Kedah .06104 .15057 1.000 -.4652 .5873 
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Melaka -.23654 .17990 1.000 -.8653 .3922 
Penang .34238 .13644 1.000 -.1344 8192 
Negeri 
-.01538 .19232 1.000 -.6875 .6568 
Sembilan 
Sarawak .53846 .41546 1.000 ·.9135 1.9905 
Perlis .03846 .25643 1.000 ·.8577 .9347 
Terengganu -12821 .34523 1.000 -1.3347 1.0783 
Selangor Pahang .07852 .15715 1.000 -.4707 .6277 
Johor -.01994 .15557 1.000 -.5636 .5238 
Sabah ·.19452 .16066 1.000 -.7560 .3670 
Kuala Lumpur .11852 .13620 1.000 ·.3575 .5945 
Kelanlan .07852 .27565 1.000 -.8849 1.0419 
Perak -.02315 .15884 1.000 -.5783 5320 
Kedah .04110 .14904 1.000 -.4798 .5620 
Melaka -.25648 .17863 1.000 ·.8808 .3678 
Penang .32244 .13475 1.000 -.1485 .7934 
Negeri 
·.03533 .19113 1.000 -.7033 .6327 
Sembilan 
Sarawak .51852 .41491 1.000 ·.9316 1 9686 
Perlis .01852 .25554 1.000 ·.8746 .9116 
Terengganu -.14815 .34457 1.000 -1.3524 1.0561 
Sabah Pahang .27304 .16359 1.000 -.2987 .8448 
Johor .17458 .16207 1.000 -.3918 .7410 
Selangor .19452 .16066 1.000 -.3670 .7560 
Kuala Lumpur .31304 .14358 1.000 -.1888 .8148 
Kelantan .27304 .27937 1.000 ·.7033 1.2494 
Perak .17138 .16521 1.000 -.4060 .7488 
Kedah 23562 .15581 1.000 -.3089 .7802 
141 
Melaka -.06196 .18432 1.000 -.7061 .5822 
Penang .51697' .14221 .030 .0200 1.0140 
Negeri 
.15920 .19646 1.000 -.5274 .8458 
Sembilan 
Sarawak .71304 .41740 1.000 -.7457 2.1718 
Perlis .21304 .25955 1.000 -.6940 1.1201 
Terengganu .04638 .34755 1.000 -1.1683 1.2610 
Kuala Lumpur Pahang -.04000 .13965 1.000 -.5280 .4480 
Johor -.13846 .13787 1.000 -.6203 .3434 
Selangor -.11852 .13620 1.000 -.5945 .3575 
Sabah -.31304 .14358 1.000 -.8148 1888 
Kelantan -.04000 .26607 1.000 -.9699 .8899 
Perak -.14167 .14155 1.000 -.6364 .3530 
Kedah -.07742 .13046 1.000 -.5334 .3785 
Melaka -.37500 .16344 1.000 -.9462 .1962 
Penang .20392 .11386 1.000 -.1940 .6018 
Negeri 
-.15385 .17702 1.000 -.7725 .4648 
Sembilan 
Sarawak .40000 .40861 1.000 -1.0280 1.8280 
Perlis -.10000 .24516 1.000 -.9568 .7568 
Terengganu -.26667 .33695 1.000 -1.4443 .9109 
Kelantan Pahang .00000 .27737 1.000 -.9694 .9694 
Johor -.09846 .27648 1.000 -1 0647 .8678 
Selangor -.07852 .27565 1.000 -1.0419 .8849 
Sabah -.27304 .27937 1.000 -1.2494 .7033 
Kuala Lumpur .04000 .26607 1.000 -.8899 .9699 
Perak -.10167 .27833 1.000 -1.0744 .8711 
Kedah -.03742 .27286 1.000 -.9910 .9162 
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Melaka -.33500 .29008 1.000 -1.3488 6788 
Penang .24392 .26533 1.000 -.6834 1.1712 
Negeri 
-.11385 .29795 1.000 -1.1551 .9274 
Sembilan 
Sarawak .44000 .47370 1,000 -1.2155 2.0955 
Perlis -.06000 .34284 1.000 -1.2582 1.1382 
Terengganu -.22667 .41348 1.000 -1.6717 1.2184 
Perak Pahang .10167 .16180 1.000 -.4638 .6671 
Johor .00321 .16027 1.000 -.5569 .5633 
Selangor .02315 .15884 1.000 -.5320 .5783 
Sabah ·.17138 .16521 1.000 -.7488 .4060 
Kuala Lumpur .14167 .14155 1.000 -.3530 .6364 
Kelantan .10167 .27833 1.000 -.8711 1.0744 
Kedah .06425 .15394 1.000 -.4738 .6023 
Melaka -.23333 .18273 1.000 -.8720 .4053 
Penang .34559 .14015 1.000 -.1442 .8354 
Negeri 
- 01218 .19498 1.000 -.6936 .6692 
Sembilan 
Sarawak .54167 .41670 1.000 -.9147 1.9980 
Perlis .04167 .25843 1.000 -.8615 .9448 
Terengganu -.12500 .34671 1.000 -1.3367 1.0867 
Kedah Pahang .03742 .15219 1.000 • .4945 .5693 
Johar - 06104 .15057 1.000 -.5873 .4652 
Selangor -.04110 .14904 1.000 -.5620 .4798 
Sabah -.23562 .15581 1.000 -.7802 .3089 
Kuala Lumpur .07742 .13046 1.000 -.3785 .5334 
Kelantan .03742 .27286 1.000 -.9162 .9910 
Perak -.06425 .15394 1.000 -.6023 .4738 
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Melaka ·.29758 .17429 1.000 -.9067 .3115 
Penang .28134 .12894 1.000 ·.1693 .7320 
Negeri 
-.07643 .18708 1.000 -.7303 .5774 
Sembilan 
Sarawak .47742 .41306 1.000 ·.9662 1.9210 
Perlis ·.02258 .25252 1.000 -.9051 .8600 
Terengganu ·.18925 .34234 1.000 -1.3857 1.0072 
Melaka Pahang .33500 .18127 1.000 ·.2985 .9685 
Johar .23654 .17990 1.000 -.3922 .8653 
Selangor .25648 .17863 1.000 ·.3678 .8808 
Sabah .06196 .18432 1.000 -.5822 .7061 
Kuala Lumpur .37500 .16344 1.000 ·.1962 .9462 
Kelantan .33500 .29008 1.000 ·.6788 1.3488 
Perak .23333 .18273 1.000 -.4053 .8720 
Kedah .29758 .17429 1.000 ·.3115 .9067 
Penang .57892" .16224 .038 .0119 1.1459 
Negeri 
.22115 .21141 1.000 -.5177 .9600 
Sembilan 
Sarawak .77500 .42464 1.000 -.7091 2.2591 
Perlis .27500 .27104 1.000 ·.6723 1.2223 
Terengganu .10833 .35622 1.000 -1.1366 1.3533 
Penang Pahang ·.24392 .13823 1.000 •.7270 .2392 
Johar -.34238 .13644 1.000 ·.8192 .1344 
Selangor -.32244 .13475 1.000 -.7934 .1485 
Sabah -.5169T .14221 .030 -1 0140 ·.0200 
Kuala Lumpur ·.20392 .11386 1.000 -.6018 .1940 
Kelantan ·.24392 .26533 1.000 -1.1712 .6834 
Perak ·.34559 .14015 1.000 ·.8354 .1442 
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Kedah -.28134 .12894 1.000 -.7320 .1693 
Melaka -.57892° .16224 .038 -1.1459 -.0119 
Negeri 
-.35777 .17591 1.000 -.9726 .2570 
Sembilan 
Sarawak .19608 .40813 1.000 -1.2303 1.6224 
Perlis -.30392 .24436 1.000 -1.1579 .5501 
Terengganu -.47059 .33636 1.000 -1.6461 .7050 
Negeri Sembilan Pahang .11385 .19360 1.000 -.5628 .7905 
Johar .01538 .19232 1.000 -.6568 .6875 
Selangor .03533 .19113 1.000 -.6327 .7033 
Sabah -.15920 .19646 1.000 -.8458 .5274 
Kuala Lumpur .15385 .17702 1.000 -.4648 .7725 
Kelantan .11385 .29795 1.000 -.9274 1.1551 
Perak .01218 .19498 1.000 -.6692 .6936 
Kedah .07643 .18708 1.000 -.5774 .7303 
Melaka -.22115 .21141 1.000 -.9600 .5177 
Penang .35777 .17591 1.000 -.2570 .9726 
Sarawak .55385 .43005 1.000 -.9491 2.0568 
Perlis .05385 .27944 1.000 -.9228 1.0305 
Terengganu -.11282 .36265 1.000 -1.3802 1.1546 
Sarawak Pahang -.44000 .41606 1.000 -1.8941 1.0141 
Johar -.53846 .41546 1.000 -1.9905 .9135 
Selangor -.51852 .41491 1.000 -1.9686 .9316 
Sabah -.71304 .41740 1.000 -2.1718 .7457 
Kuala Lumpur -.40000 .40861 1.000 -1.8280 1.0280 
Kelantan -.44000 .47370 1.000 -2.0955 1.2155 
Perak -.54167 .41670 1.000 -1.9980 .9147 
Kedah -.47742 .41306 1.000 -1.9210 .9662 
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Melaka -.77500 .42464 1.000 -2.2591 .7091 
Penang -.19608 .40813 1.000 -1.6224 1.2303 
Negeri 
-.55385 .43005 1.000 -2.0568 .9491 
Sembilan 
Perlis -.50000 .46229 1.000 -2.1156 1.1156 
Terengganu -.66667 .51685 1.000 -2.4730 1.1397 
Perlis Pahang .06000 .25739 1.000 -.8396 .9596 
Johar -.03846 .25643 1.000 -.9347 .8577 
Selangor -.01852 .25554 1.000 -.9116 .8746 
Sabah -.21304 25955 1.000 -1.1201 .6940 
Kuala Lumpur .10000 .24516 1000 -.7568 .9568 
Kelantan 06000 .34284 1.000 -1.1382 1.2582 
Perak -.04167 .25843 1.000 -.9448 .8615 
Kedah .02258 .25252 1.000 ·.8600 .9051 
Melaka -.27500 .27104 1.000 -1.2223 .6723 
Penang .30392 .24436 1.000 -.5501 1.1579 
Negeri 
·.05385 .27944 1000 -1.0305 .9228 
Sembilan 
Sarawak .50000 .46229 1.000 -1.1156 2.1156 
Terengganu -.16667 .40035 1.000 -1.5659 1.2325 
Terengganu Pahang .22667 .34594 1.000 -.9824 1.4357 
Johor .12821 .34523 1.000 -1.0783 1.3347 
Selangor .14815 .34457 1.000 -1 0561 1.3524 
Sabah -.04638 .34755 1,000 -1 2610 1.1683 
Kuala Lumpur .26667 .33695 1.000 - 9109 1.4443 
Kelantan .22667 .41348 1.000 -1.2184 1.6717 
Perak .12500 .34671 1.000 -1 0867 1.3367 
Kedah .18925 .34234 1.000 -1.0072 1.3857 
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Melaka -.10833 .35622 1.000 -1.3533 1.1366 
Penang .47059 .33636 1.000 -.7050 1.6461 
Negeri 
.11282 .36265 1.000 -11546 1.3802 
SembHan 
Sarawak .66667 .51685 1.000 -1.1397 2.4730 
Perlis .16667 .40035 1.000 -1.2325 1.5659 
ANOV A for State 
Sum of Squares df Mean Square F Sig. 
Between Groups 7.89( 13 .60" 1.893 .031 
Within Groups 91.681 286 .321 
Total 99.571 299 
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APPENDIX I: 
PEARSON CORRELATION 
a) Concern on Halal and Willingness to Pay Halal Logistics 
COH WTPHL 
COH Pearson Correlation I .419' 
Sig. (2-tailed) .00( 
N 30( 300 
WTPHL Pearson Correlation .419° I 
Sig. (2-tailed) .001 
'J 30(! 300 
••. Correlation is sibmificant at the 0.01 level (2-tailed). 
b) Perception on Halal Logistics and Willingness to Pay Halal Logistics 
POHL WTPHL 
POHL Pearson Correlation I .383° 
Sig. (2-tailed) .00( 
N 300 30( 
WTPHL Pearson Correlation .383" 1 
Sig. (2-tailed) .00( 
N 30( 30( 
**. Correlation is significant at the 0.01 level (2-ta,led). 
c) Awareness on Halal Logistics and Willingness to Pay Halal Logistics 
AOHL ' WTPHL 
AOHL Pearson Correlation I .200' 
Sig. (2-tailed) .00( 
N 300 301 
WTPHL Pearson Correlation .200" l 
Sig. (2-tailed) .001 
N 301 30( 
**. Correlation is significant at the 0.01 level (2-ta,led). 
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d) Knowledge on Halal and Willingness to Pay Halal Logistics 
KOH WTPHL 
KOH Pearson Correlation I .26 I" 
Sig. (2-railed) .001 
N 30( 30{ 
WTPHL Pearson Correlation .261 .. I 
Sig. (2-tailed) .00( 
r,; JOC 30( 
**. Correlation is significant at the 0.01 level (2-tailed). 
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APPENDIX J: 
MULTIPLE REGRESSION 
Variables Entered/Removeda 
Model Variables Entered Variables Removed Method 
1 COH, AOHL, POHL, KOHb Enter 
a. Dependent Variable: WTPHL 
b. All requested variables entered. 
Model Summarl 
Adjusted R 
Model R R Square Square Std. E1Tor of the Estimate 
1 .518' .268 .259 .49689 
a. Predictors: (Constant), COH, AOHL, KOH, POHL 
b. Dependent Variable: KOHL 
ANOVAa 
Model Sum of Squares df Mean Square F Sig. 
I Regression 26.734 4 6.684 27.070 .ooot 
Residual 72.837 295 .247 
Total 99.571 299 
a. Dependent Variable: WTPHL 
b. Predictors: (Constant), COH, AOHL, KOH, POHL 
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Coefficients" 
Standardized 
Unstandardized Coefficients Coefficients 
Model B Std. Error Beta t Sig. 
I (Constant) 1.391 .246 5.654 .000 
KOH .087 .054 .090 1.6 I 8 .107 
POHL .27i .058 .283 4.752 .000 
AOHL -.018 .054 -.020 -.340 .734 
COH .242 .037 .33i 6.495 .000 
a. Dependent Variable: WTPHL 
Residuals Statistics" 
Minimum Maximum Mean Std. Deviation N 
redicted Value 2.3161 4.329 3.4640 .2990 
Std. Predicted Value -3.83 2.895 .000 1.00 
Standard Error of Predicted 
. I 31 .061 .02 
Value 
djusted Predicted Value 2.208 4.3274 3.4643 .3006 
Residual -1.5735 1.5004 .00000 .4935 
Std. Residual -3 .16 3.02 .000 
Stud . Residual -3 .19 .000 
Deleted Residual -1.5968 1.5913 -.00029 
Stud. Deleted Residual 3.13 .000 
ahal. Distance 19.788 3.987 3.49 
Cook's Distance .00 .138 .004 .01 
Centered Leverage Value .00 .066 .013 
a. Dependent Variable: WTPHL 
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